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Regional Review

Budget Hotel Openings by Chain

Name of the Brand Hotel Operator Number of Rooms Opening

Ibis Accor 1,750

Centro* Rotana 1,950

City Max* Landmark Group 260

Ecos & Corp* Hospitality Management Holdings (HMH) 1,215

Holiday Inn Express IHG 799

Premier Inn Whitbread 1,924

Park Inn Rezidor 312

Swiss Inn Swiss Belhotel 208

Tulip Inn Golden Tulip 260

GRAND TOTAL  8,678

Source: TRI Hospitality Consulting, Dubai. * Regional chains.

Ghazi: budget hotels offer 
good opportunities

Future Supply of Budget Hotels in UAE, Saudi Arabia, Kuwait, Oman & Bahrain

UNITED ARAB EMIRATES
Capital Centre, Abu Dhabi 242 2011 Premier Inn
Abu Dhabi Airport 300 2012 Premier Inn
Centro Capital Centre, Abu Dhabi 414 2011 Rotana
Centro Airport Road, Abu Dhabi 239 2011 Rotana
Centro Sharjah Airport 306 2011 Rotana
Centro, Jebel Ali Airport 500 2012 Rotana
Centro Airport Road, Dubai 239 2011 Rotana
City Max, Sharjah 260 2011 Citymax Hotels 
   (Landmark  
   Gulf Group)
Ecos Dhaid, Sharjah 150 2011 HMH
Swiss Inn Al Khoory, Dubai 208 2011 Swiss Belhotel  
   International
Ibis Yas Island Gateway 256 2013 Accor
Ibis, Abu Dhabi Gate, Mussaffah 294 2012 Accor
Ibis Dubai WTC  588 On Hold Accor
Ibis Fujeirah Town Centre 180 2012 Accor
Park Inn Dubai Airport Free Zone 312 2012 Rezidor
BAHRAIN

Holiday Inn Express 224 2011 IHG
Ibis Manama Seef 304 2012 Accor
OMAN

Centro Sohar 252 2011 Rotana
Premier Inn Muscat 250 On Hold Premier Inn

Premier Inn Sohar 250 On Hold Premier Inn
Premier Inn Salalah 150 On Hold Premier
Ibis Sohar 128 2013 Accor 
QATAR

Doha Education City 200 2012 Premier Inn
Tulip Inn Doha 80 2010  Golden Tulip
SAUDI ARABIA

Corp Dammam 40 2011 HMH
Corp Elhasa 50 2011 HMH
Corp Al Khobar 265 2011 HMH
Corp Jeddah 600 2011 HMH
Corp Riyadh al Mansour 110 2011 HMH
Holiday Inn Express, Jeddah  252 2011 IHG
Holiday Inn Express, 
Madina, (Economic City) 140 2011 IHG
Holiday Inn 
(King Abdullah Economic City) 183 2011 IHG
Limited Riyadh 240  2012 Premier Inn
Limited Riyadh 142 2012 Premier Inn
Limited Jeddah 150 2012 Premier Inn
Tulip Inn Mecca 180 2012 Golden Tulip

TOTAL  8,678 
Source; TRI Hospitality Consulting, Dubai. Note: Some of  the properties on hold have 
also been added in the total as they have not been totally cancelled. 

gins, an increasing number of lo-
cal and international companies 
are cutting down on their annual 
travelling budgets and are seek-
ing affordable but comfortable 
accommodation with brands that 
will not compromise on the serv-
ice provided. 

Hoteliers from different inter-
national chains thus strongly feel 
that there is an urgent need and 
a big gap in the market for quality 
budget hotels in view of the soar-
ing demand not only in the UAE 
but elsewhere in the Mena region.

The ‘no-frills’ limited service 
hotels or budget hotels as they 
are called traditionally operate on 
a fixed pricing model, relying on 
direct bookings, offering no cor-

porate rates and paying zero com-
mission to travel agents. But there 
maybe exceptions to this rule and 
some brands might want to oper-
ate in a manner usually associated 
with full service hotels offering 
higher rates during major events. 

However, the power of the 
brand’s reputation will impact 
their growth as they will try to 
capitalise on the growing need for 
quality accommodation at a rea-
sonable price throughout the year. 
In order to survive stiff competi-
tion in the market of relevance the 
particular brands’ established sales 
and central reservation systems 
will also help. 

TRI research indicates a total of 
8,678	rooms	in	the	budget	/	limited	

service hotel category which will 
open in the GCC by 2013. Some of 
the well-known international ho-
tel chains which have announced 
their foray into the GCC are  
tabled below, while the country-
wise breakdown is listed in the 
table above. 

TRI undertook extensive re-
search to provide the most updat-
ed list at the time of going to press, 
however some properties might 
face delays in construction and 
opening	dates/	or	might	announce	
that the project is not feasible at a 
later stage. u
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